35+ Year Olds

Go to thetLinema
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Source: ROl Film Monitor

They like
music, family
movies and
some action!

SFANYA TAYLOR-JOY
CHARLIE DAY
JACK BLACK
KEEGAN-MICHAEL KEY
SETH ROGEN
FRED ARMISEN
KEVIN MICHAEL RICHARDSON
SEBASTIAN MANISCALCO
CHARLES MARTINET
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Frame of Mind Consuming Media - 35+

Relaxed

Frustrated

Bored Attentive

Passive Excited

Distracted Engaged
Tired

e=@==Sitting in the cinema «f=Watching TV

=== sing the internet «===Reading a newspaper/magazine

—&— Listening to the radio

Source: FAME
L




Frame of Mind Watching Ads - 35+

Relaxed

Frustrated

Bored Attentive

Passive Excited

Distracted Engaged

Tired

e=jll==\N/atching adverts in the cinema
«={==Watching adverts on catch up services

«=@==\\/atching adverts on live TV during broadcast

Source: FAME
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Watching a film at the
cinema gives me
something to talk about
with friends & family —
71% 35+ Year Olds

The cinema is a great way to spend
guality time with family & friends
- 72% 35+ Year Olds

The ads and trailers at
the cinema are a big
part of the whole
cinema experience
- 53% 35+ Year Olds

There is no better
place to watch films
than the cinema - 75%
35+ Year Olds

I’m less distracted A trip to the cinema lets

watching ads at the } me escape from
cinema than elsewhere n everyday life —81% 35+
— 57% 35+ Year Olds Year Olds




