25-54 Year Old Females

Go to thg Cinema
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86%

Of Female 25+ year olds
are Cinemagoers*
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They like
musical
movies with a
splash of
music and a
dash of

humour! Donep

‘THE LITTLE
vl ERMAID

Source: ROl Film Monitor




Frame of Mind Consuming Media — Female 25 - 54
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Frame of Mind Consuming Media — Female 25 - 54
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Frame of Mind Watching Ads — All Male 25+ +25 Adults
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Frame of Mind Watching Ads — Female 25 - 54
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The cinema is a great way to spend
guality time with family & friends
- 14% All females 25 — 54 years old

The ads and trailers
at the cinema are a
big part of the whole
cinema experience

- 50% All females 25 —
54 years old

I'm less distracted
watching ads at the
cinema than
elsewhere - 57% All
females 25 — 54 years
old

| love the hype
surrounding big film
releases at the cinema
55% All females 25 — 54
years old

You can’t replicate the
cinema experience on
TV/laptop/tablet/mobi
le
- 79% All females 25 —
54 years old

A trip to the cinema
lets me escape from
everyday life -
79% All females 25 - 54
years old



