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Go to the Cinema
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78%

| Of 18+ year olds are
Cinemagoers*

l___Source: Source: Nielsen R&F; Kantar Media Rol TGl 2020 (Pop)
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Frame of Mind Consuming Media — 18+

Relaxed

Frustrated

Bored Attentive

Passive Excited

Distracted Engaged

Tired
—@—Sitting in the cinema —+—Watching TV

—— Using the internet Reading a newspaper/magazine

—&—Listening to the radio
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Frame of Mind Watching Ads — 18+
Relaxed
Frustrated
Bored ' A\ Attentive
Passive Excited
Distracted Engaged
Tired
~><—Watching adverts in the cinema Watching adverts on catch up services
—O— Watching adverts on live TV during broadcast
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